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Our FuturePlus Roadmap provides a comprehensive task list that guides us through our
sustainability goals and targets, with progress tracked and reported in real-time to ensure
transparency, consistency, and improvement. FuturePlus also measures alignment with and positive
contributions to the United Nations Sustainable Development Goals.

We understand that sustainability is a
journey, and that we still have more to do.
Our Ambition score across the five themes of
Climate, Environment, Social, Economic, and
Diversity and Inclusion is a measure of where
Chewton Glen intends to be over the next
three years.




Uimake

Climate change presents an existential threat to organisations in all sectors and geographies.
Businesses must respond to these risks and opportunities by ensuring that proactive strategic
planning is embedded into decision-making processes. Having a response to climate change is also
increasingly becoming a legal obligation. Chewton Glen takes these threats and obligations seriously

and is committed to mitigating the impact of its own business operations on the climate.

In the financial year of 2023, Chewton Glen measured and reported on our Scope 2 carbon emissions
for the first time.

« Scope 2 emissions are the indirect emissions associated with the purchase of electricity, steam,
heat or cooling.

TABLE 1: Energy consumption (kWh)

FY2023 UK Total Energy
Consumption (kWh)

Purchased electricity 3085266.7 kWh

TABLE 2: GHG emissions (metric tonnes of carbon dioxide equivalent — tCO2e) by GHG Protocol
Corporate Standard scope and intensity metrics for UK and global operations

FY2023 UK Total GHG
Emissions (tCOz2e)

Scope 2: Emissions from purchased electricity 1157.68 tCO2e










Hospitality Action is a UK charity that offers support services to
individuals working in the hospitality industry who are facing
financial hardship, illness, or mental health challenges. They
provide grants, counseling, and advisory services to help those
in need cope with various personal and professional difficulties.
Additionally, Hospitality Action runs initiatives to promote

well-being and advocate for better working conditions within the hospitality industry.

Chewton Glen continued its support of this charity throughout 2023, with staff participating in
fundraising, sports activities and charity cycles. In total staff raised an amazing £X.XX for the charity.







Social Impw#

Businesses do not operate in isolation. Every decision and action we make affects not only our
immediate workforce, but also a wider sphere of stakeholders, local communities, and society at

large.

At Chewton Glen, we believe that social responsibility goes hand-in-hand with strong community
engagement. We are committed to being a positive force in the lives of our people, our neighbours,

and the causes we care about.

Our people and teams are at the core of what we do. We hold annual Department Appriciation Days,
in which we let the teams know how valued their ongoing dedication to the hotel is. We are always
looking to improve and value our team members feedback, conducting three staff surveys each year,

which are fed back to executives and HR.

We empower our staff to give back through dedicated volunteering days, allowing them to dedicate
paid time to causes they care about. This not only benefits the organisations they support but also

fosters a sense of purpose and connection within our team.

Furthermore, fostering a socially responsible workforce is a priority. When selecting team members,
we look for individuals who share our commitment to positive social impact. This ensures that our
team is composed of passionate and engaged individuals dedicated to making a difference within

the community.

We understand that building a strong and sustainable community requires ongoing effort. We are
constantly seeking new ways to expand our social impact and remain committed to being a positive

force for good.

Our Ambitions for Social Impact:

e To publish a supplier code of conduct which clearly communicates our values and expectations
to all suppliers.

« To ensure our offered pension scheme is screened for its ethical, environmental, and social
credentials.

e Todevelop or fund technology that will improve the sustainability of our industry.

» Contributing additional actions towards the targets of SDG 12 - Responsible Consumption

and Production.




(N







- J #
e e L L

= .._.1._. 5 P




Sustuinable Leader
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Environnent

At Chewton Glen, preserving the natural beauty of our historic estate and minimising our
environmental footprint are core values. We take a multi-faceted approach to achieving a more

sustainable future, with a strong focus on responsible waste management.

We understand the environmental impact of food waste. To address this, we’ve implemented
comprehensive strategies to start measuring and managing food waste throughout our operations.
Furthermore, we've initiated comprehensive recycling programmes throughout the property, to
ensure that as much waste as possible is diverted from landfills, incinerators, and our oceans. Our

figures for 2023 are detailed below:

Table 3: Total waste produced.

Total waste for
Jan - Dec 2023 (kg)

Waste destined for EfW (energy from waste) 81,636
Mixed recyclables 29,335
Food 97,412

Recognising the detrimental effects of single-use plastics on the environment, we’ve also

actively reduced their use throughout Chewton Glen. This commitment extends to guest rooms,
restaurants, and operational areas. We've replaced single-use plastics with eco-friendly alternatives
and refillables wherever possible. This has included replacing travel toiletries with large format

bottles and eliminating cling film from our kitchens.

These efforts represent just the first steps on our journey toward environmental responsibility. We
are constantly exploring new ways to improve our sustainability practices and remain committed
to responsible environmental stewardship for the benefit of our historic estate and the wider

community.

Our ambitions in this area over the coming months include:

» Putting in place a waste reduction strategy across all operational sites.
« Investing in environmental protection and conservation.
« Undertaking a materiality assessment in order to better understand and prioritise sustainability

issues within the business.
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Recognising even minor adjustments can significantly reduce our environmental footprint, Chewton
Glen has introduced a guest laundry opt-out scheme. This program tackles the hospitality industry’s

challenge of excessive laundry waste.

Daily linen changes come at a cost to the environment due to water, energy, and chemical use. Our
opt-out scheme empowers guests to make sustainable choices. While fresh linens remain available
upon request, the program encourages mindful consumption. Well-received by guests, the scheme
has demonstrably reduced our laundry-related water and energy consumption, along with the use of

detergents and chemicals, resulting in a smaller environmental footprint.
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Chewton Glen is committed to being a leader in our industry, but we are also on a journey to ensure
that our sustainability objectives are not compromised as a result. It is crucially important for us to

continue to measure, monitor and report on our sustainability in a transparent way.

Through the use of the FuturePlus platform, we have been able to track some great improvements
across the five themes over the past 16 months, while recognising that there is a lot more we can
do. Making continual improvements with our sustainability is not easy, but it is fundamental to our

underlying philosophy and success in business today.
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